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LinkedIn foundations cheat sheet 
 

Why are you creating your LinkedIn profile? 
I want a job in industry. I want to grow my influence in my field. I want another to secure 
employment.  

Write your answer below: 

 

 

 

 

Creating a headline: 

 

What field (who) do you help? 
The field of data science, energy sector, health and medical experts, research teams. 

Write your answer below: 

 

 

 

 

 

What do you help them achieve? 
Understand more about biological processes. Creating innovative ways to… 

Write your answer below: 

 

 

 

 



Dr Andrew Stapleton 
LinkedIn foundations workshop 

Page | 2  
 

How do you do this? 
By using light to measure…, managing teams to… 

Write your answer below: 

 

 

 

 

 

Put it all together. 

Helping the health industry improve patient monitoring using advanced 
optic fibres. 

 

Helping the energy market deliver cheap hydrogen fuel with new 
catalysts.  

 

Keywords 

 

What keywords do your audience search for? 
Scientist, biological process science, photonics expert. 

Write your answer below: 
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Crafting a summary for the ‘About’ section 

 

What is your mission? 

Write your answer below: 

 

 

 

 

 

Craft a story about your mission: 

 

Background 
Why are you doing what you are doing – expand on the mission statement. 

Write your background below. 

 

 

 

 

 

Problem 
What problem do you feel motivated to solve? 

Write your problem below. 
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Solution 
What evidence have you got in bullet points.  

Write your evidence below. 

 

 

 

 

 

 

 

Call to action (CTA) 
What on platform action do you want people to take? 

Write your CTA below. 
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LinkedIn Foundations Checklist  

 

 Do you have a good image and banner? 

 Is your headline clear and have all the important points? 

 Have you added keywords to your headline? 

 Do you have a story in your about section? (Background, 

problem you solve, solution and evidence) 

 Is there one clear call to action?  
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Appendix 1: 

 

Canva banner image templates: 

https://www.canva.com/templates/search/linkedin-banners/  

 

 


